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Abstracts for Working Papers 
 

“Ambiguity Preferences and Beliefs in Strategic Interactions” Job Market Paper 
 
Abstract: Based on a within-subjects laboratory experiment, we examine decisions made 
under uncertainty within strategic and non-strategic environments. This paper uses the 
matching probabilities method to elicit perception  of ambiguity and ambiguity attitudes 
in three strategic interactions, a modified Tullock contest, a minimum-effort coordination 
game, and a classic zero-sum Rock-Paper-Scissors game, and a standard three-color 
Ellsberg setup. We find remarkable stability of attitudes to ambiguity across all four 
environments. In contrast, subjects perceived a significantly greater amount of ambiguity 
in the minimum-effort coordination game, which has multiple equilibria and entails 
considerably more strategic uncertainty than the other games. Our findings suggest that 
ambiguity is ubiquitous in strategic interactions and its role is closely tied to the amount 
of strategic uncertainty. 
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 “The Effect of Ambiguity on Price Dispersion in Duopoly Markets” Submitted Sept. 2022 
 

Abstract: Price dispersion remains a persistent feature of markets for many consumer 
goods. Theoretically, tension between competing for informed consumers and exploiting 
captive consumers can yield mixed strategy pricing equilibria. This paper considers the 
implications on pricing levels and dispersion when there is ambiguity about a firm’s 
share of the captive consumers. Said ambiguity forces firms to make pricing decisions 
without specific probabilities attached to consumer buying habits. The model reveals that 
ambiguity aversion will allow relatively small firms to price higher on average while it 
causes relatively large firms to price more competitively on average. An experiment 
provides empirical support for this result, while also showing that individual ambiguity 
attitudes do not matter when in a market without ambiguity. Ambiguity significantly 
affects price dispersion in markets with a high fraction of informed consumers, while also 
increasing competition between firms. This effect is primarily driven by the firm with a 
larger share of captive consumers. 

  
“Indefinitely Repeated Contests with Incumbency Advantage” Submitted June 2022 

 
Abstract: We study an indefinitely repeated Tullock contest in which the stage-game 
winner gains an incumbency advantage in the next stage-game, akin to the competition 
between political parties in US elections. The advantage is modeled as the incumbent 
being able to carry over a proportion of their expenditure in the previous contest to the 
next contest.  In controlled laboratory experiments, we find that an incumbency 
advantage increases total expenditure by a significant amount compared to a baseline in 
which the incumbent is not inter-temporally advantaged. This result is primarily driven 
by the fact that incumbents expend substantially more when there is an advantage 
conditional on their previous expenditure. However, the response by the challenger to the 
amount of carryover is similar to the challenger's response to lagged expenditure in the 
absence of an incumbency advantage.  This suggests that an incumbency advantage has a 
direct effect on the incumbent and only an indirect effect on the challenger. 

 
 

 


